
Part 3 
How to Create and Manage a Successful 
Company Blog 



Welcome to Build Your 
Fashion Brand, Fall Series 

¡ Part 1: How to Get 1.5 Million Pinterest 
Followers (and other stuff) 

¡ Part 2: How to (Crowd)Fund Your Fashion 
Business 

¡ Part 3: Build a Company Blog your 
Customers Care About (and Read!) 
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Build Your Fashion Brand 
Besties 

¡  Nicole Giordano    

StartUpFashion.com @startupfashion 

 

 

¡  Crosby Noricks 

PRCouture.com @prcouture 

 

 



Guest Expert: Editorial 
Specialist Julie O’ Boyle, 
ModCloth 

Julie O’Boyle is the Editorial 
Specialist for the Modcloth Blog.  

She collaborates with members of 
the ModCloth Editorial Team, PR, 
Photography, Video, Social Media, 
Community, Marketing Operations, 
and Customer Care to create and 
promote engaging, branded 
content.  
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When she’s not writing for ModCloth, Julie can be found 
blogging at Orchid Grey. 



Blogging Basics 
How to get started with your company blog. 



Benefits of a Company Blog 
 

¡  Provides direct communication channel to stakeholders, customers, 
prospects 

¡ Demonstrates your expertise, talent, lifestyle connections  

¡  Builds awareness, interest , and trust in your brand 

¡ As a publisher, can write the articles that you wish were written 
about you 

¡  Feature media, bloggers, stylists, and models to build relationships 

¡ Article keywords, links, and pingbacks help with authority/SEO 
rankings  

¡ Creative outlet and  a fun way to Build Your Brand 
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Company Blog Documents  

¡  Blog Strategy Document 
¡  Goals  
¡  Audience 
¡  Voice/Tone 
¡  Article Categories 
¡  Publishing Schedule 
¡  Promotional Checklist 

¡  Creative blog/brand guidelines 
¡  Posts layout/format (images, bold, bullets, headings) 
¡  Menu, tagging, categories, plugins 

¡  How-to guidelines for employees 
¡  Login 
¡  Approvals 
¡  Tagging 
¡  Post promotion 

¡  Editorial Calendar 
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Guiding Questions 
 

What is the purpose of your blog? 
 

¡ What kind of focus will you have? 
¡ Is it to boost visibility? 
¡ Increase sales? 
¡ Create relationships? 
¡ Highlight your brand expertise and credibility?  
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Guiding Questions  

Who are you writing for? 
 

¡ Who is your current customer? 
¡ Demographics like gender, age, location 
¡ What are his/her interests outside of your brand 
¡ What kind of content does he/she like to consume 
¡ What other blogs are the reading regularly? 
 

¡ What additional audiences might you want to reach out to? 
¡  Press & bloggers 
¡ New customers  
¡  Brand partners 
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Guiding Questions 
 

What do you want to write about? 
 

¡ Behind the scenes  

¡ The production process 
¡ New press  
¡ Styled looks 

¡ Event access 
¡ Employee spotlights 
¡ DIY projects 
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Guiding Questions 

How often can you create new content? 
 

¡ Who will be the primary writer(s), editor(s) and promoter
(s)?  
¡ Be realistic about your time and the size of your team 

¡ Create a blogging schedule that will allow you to 
dedicate time to creating quality content, rather than 
quickly creating “just something” 
¡ Have go-to posts/ideas for when you do just need to 

get something up 
¡ Factor in the time it takes to create or find various types 

of content (video, written word, photography) 
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Guiding Questions 
Are there any partners you can work with? 
 

¡ Make a list of complementary businesses/brands (i.e. a 
stylist, a dress designer who matches your accessory line 
aesthetic, etc.) 

¡ Work together to create fun content that is valuable to 
both parties’ audience 

¡ Collaborations allow for effective cross promotion 
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Guiding Questions 
 

How will you measure success? 
 

¡  Set goals for your blog as a whole over a period of time (6 months) 
¡  Increase sales by 25% (track by connecting blog clicks to main 

site) 
¡  Increase mailing list by 500 (track through blog specific landing 

page/list) 
¡  Average number of comments/social shares (track through 

social and blog reporting 
 

¡  Set measurable goals for your individual posts 
¡  Define post goals based on type of post 
¡  Social Media Shares 
¡  Direct Sales 
¡  Comments/Engagement 
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Guiding Questions 
Before you publish make sure to: 

 
ü Read it aloud for flow, ensure post is edited/reviewed by someone else 

ü Link to any older posts within your new article for extra SEO boost 

ü Double check keywords – add and remove as necessary 

ü Check that your image have a keyword-rich description 

ü Make sure your content is easily scanned 

ü The blog post is properly tagged and categorized 

ü  The blog posts is scheduled for the right time 

ü  Corresponding social media promotion has been written and related 
images have been created 

ü  Get the necessary approvals 
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Writing for the Web 
How to write blog content that people want to read 
and share 



10 Elements of a Crush-worthy Blog  

ü  Have a unique take on popular topics or bring unique topics to the forefront 

ü  Headlines that provoke curiosity/meet a need/provoke/promise (plus 
relevant keywords) 

ü  Large, beautiful images that are properly cited and have title & alt tags  

ü  Don’t be afraid to write the way you speak 

ü  Scannable article content 
ü  Headlines, subheads and bullet points are your BFFs 

ü  Social links an social share plugins for easy follow/sharing across multiple 
networks 

ü  Simple design, white space, calls to action 

ü  Related posts to drive time spent on site and other useful plugins 

ü  Have recurring articles that set expectation and anticipation among 
audience 

ü  Responds to comments 

ü  Have calls to action (what do you want your reader to do next?) 
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Blog Resources 
Resources to make blogging easier on you and your 
team 



Blog Tools to Take Advantage of  

¡  Image Editing 

¡  Photoshop 

¡  PicMonkey 

¡  Creative Commons Images 

¡  Compfight (Flickr search engine) 

¡  Plugins 

¡  Wordpress SEO (by Yoast) 

¡  Relevanssi  (replaces default Wordpress search) 

¡  Backup Buddy 

¡  Google Analytics 

¡  Instagram and Pinterest slideshows  

¡  Related posts 

¡  Mailchimp subscriber sign up 
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Blog Promotion 
Build and engage your audience through the 
following promotional strategies 



10 Ways to Promote Your Blog 3 
Blog Promotion 

1.  Promote blog posts in email marketing 
 

2.  Share links multiple times across Twitter and Facebook 
 

3.  Post a related image on Pinterest, Instagram 
 

4.  StumbleUpon articles 
 

5.  Write guest articles on other blogs 
 

6.  Establish content partnerships 
 

7.  Host blogger/customer contests on blog 

8.  Pitch your post to other blogs 

9.  Put relevant keywords in your image “Alt” Tags 

10.   Do a recurring Twitter chat  
 
 
 

. 



Q&A 



Thank You! 
Happy Holidays 


